
OFFICIAL 
MASTER’S DEGREE 
IN TECHNOLOGICAL 
PRODUCT DESIGN

OFICIAL SCHOOL OF HIGHER EDUCATION IN DESIGN

• WEARABLES

• PRODUCTS 
FOR THE 
CONTEMPORARY 
HOME 
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DIRECTOR OF THE MASTER’S 
PROGRAM
Dr Karen Marie Hasling
Dr Karen Marie Hasling has a degree in Textile Engineering 
from the Swedish School of Textiles and a degree in Design 
Engineering from the Technical University of Denmark. She is 
an associate lecturer at the Kolding Design School in Denmark, 
where she is part of the sustainable design research group. In 
2015, she was awarded a PhD from this school with the thesis
“Learning through materials – Development of teaching mate-
rials in design education”. 

CO-DIRECTOR
Ernest Perera, is the founder of the Ernest Perera Studio, 
which specializes in product design, furniture and lighting. He 
has worked with Camper, Lekué, Delica, Mago, Almalight, Ru-
mitag, Museu Picasso, Artesanía de Cataluña and FAD.  In 2006 
he created his own company for home products, which he de-
signs, produces and distributes. He has taught for 18 years at a 
number of different universities. He is currently responsible for 
the Product Design Department at LCI Barcelona.  

EXECUTIVE DIRECTOR
Sílvia Ferrer, has a degree in Journalism from the University 
Pompeu Fabra and a Postgraduate Degree in Company Mana-
gement. She currently manages the Eurecat training programs 
as the main coordinator for Masters and Postgraduate study at 
the centre. 

ADMISSION PROCESS
• Bachelor’s degree or equivalent, issued by an institution of 

the European Higher Education Area authorised in the coun-
try issuing the degree for access to Master’s degrees

• Bachelor’s degree or offi cial equivalent in Product Design

• Bachelor’s degree or offi cial equivalent in Architecture

• Bachelor’s degree in Artistic Studies in Fashion, Product or 
Interior Design

• Those holding degrees from educational systems outside 
the European Higher Education Area are not required to 
complete accreditation for an offi cial Spanish university 
degree, but must be approved by those responsible for the 
course 

• English level B2

No access test will be performed. The application process must 
be accompanied by a certifi ed copy of the student’s offi cial 
degree and the student’s Curriculum Vitae, letter of motivation 
and portfolio. The future student must also have a personal 
interview (conducted in person or online) with the Master’s 
degree team.

TEACHERS
Andreu Carulla, has a degree in Industrial Design and deli-
vers lectures throughout the world. He has received numerous 
prizes and awards, including the 2015 Red Dot Design Award. 

Saül Baeza, has a degree in Product Design and a degree in 
Design from the Winchester School of Arts, University of Sou-
thampton. He is a co-founder of the HUNCH Offi ce studio. 

Anastasia Pistofi dou, is an architect who specialises in di-
gital manufacturing industries. She has worked with the IAAC 
FabLab Barcelona team as teacher, director of the advanced 
manufacturing offi ce, coordinator and researcher.  

Evelyn Lebis, has a degree in Fashion Design from the Willem 
de Kooning School of Art in Rotterdam and a Master in Fine 
Arts from the Swedish School of Textiles. She is the winner of 
the Unique Award Material and Process in Future Fashion De-
sign prize from the London Sustainability Centre. 

Ramon Sangüesa, is a professor from the UPC, a researcher 
affi liated to the Center for Organizational Innovation at the Uni-
versity of Columbia, and a Senior Fellow at the Strategic Inno-
vation Lab in the Ontario College of Art and Design (OCAD) at 
the University of Toronto.

Pau Alsina, has a PhD in Aesthetics from the University of Bar-
celona and is currently a professor and researcher in Arts and 
Humanity Studies at the Open University of Catalonia (UOC). 
Since 2002, he has been the director of the ARTNODES journal.

Raúl Nieves, has a degree in Advanced Information Enginee-
ring from the ESUP-UPF and a degree in Architecture from the 
ETSAB-UPC. He is currently studying for a PhD at the Winches-
ter School of Arts.

Rosa Rodríguez, is a textile artist and designer of smart tex-
tiles. She is currently carrying out research into the incorpora-
tion of new technologies in textiles. 

Miquel Soler, has a degree in Industrial Technical Engineering 
from UPC, specializing in knitted fabrics. He is Director of the 
Centre for Research and Textile Technology Transfer (CRTTT 
- Eurecat). 

Francesc Pera, has a degree in Industrial Technical Enginee-
ring from UPC. He is a researcher at the Centre for Research 
and Textile Technology Transfer (CRTTT - Eurecat). 

Albert Rof, has a degree in Economic and Business Science 
from the UAB, a diploma in Marketing from Barcelona Activa, 
an MBA from the University of Gerona and a Small Business 
Management Program from the University of California. He has 
co-founded various projects on the internet. 

Francisco Tejada, is an Industrial Designer who specializes 
in sustainability. Following 6 years as a consultant for Zicla, he 
is now working at various companies, including Simbiosy and 
Grupo Puig. 



TECHNICAL SPECIFICATIONS
Qualifi cation: Offi cial Master’s degree in Technological 

Product Design 

Credits: 60 ECTS

Hours: 400 hours on campus

Duration: 1 year split into 2 semesters 

Dates: October to July 

Times: Three days a week from 18:00 to 22:00

Language: a) Spanish option    
                     b) English option

Mode: On campus

Special itineraries:

Wearables 

Products for the contemporary home

OFFICIAL MASTER’S DE-
GREE IN TECHNOLOGICAL 
PRODUCT DESIGN

The Offi cial Master’s Degree in Technological Product 
Design trains professionals who wish to specialize in pro-
duct design oriented towards consumer experience throu-
gh the use of new technologies. 

The theoretical element of the course syllabus presents 
the main concepts, theories, and trends to be taken into ac-
count when conceiving (mainly soft) technological product 
design projects, which provide real and effective solutions 
for the individual or for society as a whole. Students will be 
trained in project methodology and in the advanced con-
cepts focusing on the user/consumer.   

Students may opt between two specializations: wearable 
and products for the contemporary home. 

Both options have a series of core elements but the oppor-
tunity to choose from two specializations offers students 
a more competitive degree, which permits them to study 
technological product problem resolution in greater detail. 

Whilst wearables are closely linked to the fashion indus-
try, and above all, to the articles linked to the body and 
to fashion trends, the  study of products for the contem-
porary home raises other challenges, linked to comfort, 
home security, and, amongst other issues, new forms of 
cohabitation and innovative types of housing. 

The program is delivered jointly Eurecat, which enables 
students to benefi t from the latest technology at the facili-
ties of this prestigious centre in Canet de Mar. 

WHO MAY BE INTERESTED 
This program is designed for graduates with a Bachelor’s 
degree in Design, and graduates and professionals from the 
world of product design who wish to acquire professional 
knowledge of and practice in the creation of real and innova-
tive wearables and products for the home involving the use of 
the latest technology. 

The Master’s program offers two options which vary accor-
ding to the degree to which the products are currently imple-
mented in the market. The wearables option focuses on the 
relationship between the user and the wearable, with the new 
products in the fi eld of fashion and clothing having a conside-
rable degree of innovation. The products for the contemporary 
home option, which focuses on items in the home and those 
who dwell there, seeks to re-interpret spaces with the help of 
new technologies, generating new opportunities and offering 
new experiences.  

This program offers students, teachers, professionals and 
academics the opportunity to study for a research doctorate. 

→
→
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OBJECTIVES 
• Provide advanced and specialized training which offers solu-

tions related to the development of new areas in technologi-
cal product design and user interaction, and responds to the 
increasing demand in the consumption of this type of article. 

• Use rigorous research and project development methodolo-
gy as a key tool for innovation in the design of technological 
products. 

Objectives for each option:

• Wearables: Students will study the latest design trends as 
well as all the tools needed for projects related to this fi eld, 
which exploits intelligent textiles and electronic interfaces 
to enable users to engage in responsive and interactive 
experiences with their environment. Students will learn to 
take advantage of the cultural, sociological and material 
properties of textile and fashion and to work on improving 
the capacities and senses of the body, as well the qualities, 
opportunities and applications offered by intelligent and 
programmable elements. 

• Products for the contemporary home: Students will learn 
about, experience, design and develop intelligent products 
focused on the home and those who live there. They will 
respond to the individual characteristics of home design, 
such as comfort, security, the new forms of cohabitation, 
and innovative use of new technologies in the contemporary 
home. 

Other objectives: 

• Provide tools, knowledge and skills to train professionals 
from the world of technological product design with an 
interdisciplinary approach, a high level of competitiveness 
and a professional hands-on methodology. 

• Incorporate a project design methodology in order to de-
velop knowledge about how to generate new concepts and 
innovation. 

• Learn about and assimilate the tools needed to design and 
create advanced product prototypes. 

• Promote a spirit of research and innovation aimed at mee-
ting new needs and enabling the progress of individuals, 
companies and society. 

• Encourage and guide experimentation and the exploration of 
the subject in order to provide students with the opportunity 
to undertake a doctorate. 

SKILLS
• Create technological product designs which meet certain 

technical and aesthetic requirements. 

• Devise complex projects for the fi eld of wearable technolo-
gies or products for contemporary homes. 

• Propose research and innovation strategies to meet needs 
focused on functions, needs, strategies and materials. 

• Understand how to use research methodologies into new 
trends and to detect how sociocultural messages make an 
impact in the semiotic and cultural aspects of a new pro-
duct.

• Identify the aesthetic, functional, technical and technologi-
cal issues which may arise in projects of this nature.

• Learn about new models of technological innovation for 
product design and a range of digital manufacturing pro-
cesses. 

• Manage projects involving multidisciplinary teams in va-
rious different cultural contexts (project management). 

• Identify, analyse, and generate sustainable strategies and 
incorporate them in any business model.  

• Manage the inclusion of technological advances in this 
fi eld. 

• Create and direct experimental work on interaction with 
user of technological products.

STRUCTURE 
The educational planning of the Offi cial Master’s degree in 
Technological Product Design principally in Soft Technologies is 
based on the criteria set by the European Higher Education Area 
(EHEA). It is structured in one block of common compulsory 
modules, a further block of optional modules, the fi nal Master’s 
project, and an internship, for a total 60 ECTS.

This program allows students to specialize in two different 
aspects of design:

→ Wearables

→ Products for the contemporary home

This course includes a large component of experimentation. 
Based on success stories, students will undertake individual 
exercises and group work. At the end of each subject module, 
the students will be asked to refl ect on what has been learned 
in the module and how this has helped them to develop as de-
signers.  

Students will complete a fi nal Master’s project in which they 
must devise, develop and make a prototype of a project accor-
ding to their chosen specialization.

PARTNERS



PROGRAM OF STUDY 

→ CORE MODULES 

MODULE I (6 ECTS)
Research for product design

SUBJECTS
 › Trends in technological product design 
 › Methodology for product design research

MODULE II (9 ECTS)
Methodology for innovation in technological 
products

SUBJECTS
 › Innovation and creativity: metaproducts  
 › Project methodology
 › Sustainability analysis within the business model

MODULE III (9 ECTS)
Development and production of technological 
products

SUBJECTS
 › Technology for product design: hardware and software, 
interaction and interconnectivity prototype for IOT
 › Materials y Smart Textiles 
 › Digital design and manufacturing

MODULE IV (3 ECTS)
Design management and innovation

SUBJECTS
 › Innovation and entrepreneurship management: innovative 
business models to seize opportunities

→ OPTIONAL MODULES

MODULE V (11 ECTS)
Option 1:  Wearables

SUBJECTS
 › Theory and trends in applied technology applied to 
wearables 
 › Practice

MODULE V (11 ECTS) 
Option 2: Products for the contemporary home

SUBJECTS
 › Theory and trends in smart products for the home  
 › Methodological practice: design of smart products for the home

→ INTERNSHIPS (9 ECTS)

Internships will complete the students’ professional, speciali-
zed training. They will provide the student with the capacity to 
undertake professional projects, or, if desire, to manage pro-
jects. This program includes internships that can be combined 
with the Master’s degree course timetable.

→ FINAL MASTER’S PROJECT 
MODULE VI (13 ECTS)

Students must complete a project on the specialty studied in 
order to demonstrate that they have absorbed the skills acqui-
red throughout the year.

PROFESSIONAL PROSPECTS
• Design of wearables for fashion and sport 
• Technical product design in general 
• Design of technological objects and furniture 
• Systems design 
• Technological product development
• Generation of new concepts for technological product and 

service design 
• Art direction for technological product design projects
• Creative and art direction for firms in the field of wearables 
• Creative and art direction for companies in smart products 

for the home
• Product manager technological product design 
• Design management and innovation in specialized projects 
• Design management and innovation in technological products
• Project management for the creation of wearables
• Project management for technological product design for the 

home
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  www.lcibarcelona.com

FOLLOW US!
+34 93 237 27 40
Balmes, 209
08006 Barcelona

Facebook.com/LCIBarcelona
Twitter.com/LCI_Barcelona

ABOUT LCI BARCELONA
LCI Barcelona School of Higher Education in Design trains 
design professionals renowned for their excellence and 
global vision. 

We offer:

• Bachelor’s degrees in Design (Product, Interior, Graphic 
and Fashion Design)

• Offi cial Master’s degrees
• Master’s degrees and Postgraduate/Specialization 

programs with joint certifi cation from the UB and also 
LCI’s own programs

• Professionalization courses through Continuing 
Education programs

• Summer courses
• In-company training tailored to the needs of a specifi c 

company or sector

LCI Barcelona offers all its students the possibility of 
completing their education through: 

• Professional internships 
• Access to Job Vacancies 
• Support and networking available from the international 

LCI Education Network

BARCELONA, A CULTURAL 
AND PROFESSIONAL 
DESTINATION 
Barcelona is a cosmopolitan destination par excellence: art, 
design and fashion fi ll the air. In addition to setting trends in 
the creative sector, it is also a benchmark for other sectors 
such as new technologies and innovation. This makes it an 
ideal place for anyone interested in enjoying cultural life 
during their education.

Over 33% of our students currently come from abroad, which 
demonstrates the international prestige and presence that 
LCI Barcelona has achieved since its inception, assisted by 
all the benefi ts of such an avant-garde city as Barcelona.

The Department of International Relations provides support 
to students on educational matters (orientation at the 
start of studies) and routine procedures (accommodation, 
study visa application, foreign ID (NIE) procedures, medical 
insurance, etc.).

LCI BARCELONA IS A MEMBER OF THE LCI EDUCATION NETWORK, 
PRESENT ON 5 CONTINENTS, WITH 23 HIGHER EDUCATION CAMPUSES.




